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1 ACV = Annualised Contract Value

All currency amounts are in AU dollars unless otherwise noted.

Incremental Group 
ACV

Subscriptions 
globally

Group Sales Team 
Contribution Ratio

Group Subscription 
churn

Average Revenue per 
Subscription (ARPS)



1 ARPS = Average Revenue per Subscription – Refer Appendix

2 US ACV translated at period end exchange rate – Refer Nearmap FY18 Analyst Pack for period-on-period FX impact

30 Jun 16 31 Dec 16 30 Jun 17 31 Dec 17 30 Jun 18

US 363 486 605 742 946

AU 6,827 7,019 7,227 7,477 7,917
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Growth in New Business ACV in FY18 compared to pcp

Growth in Net Upsell ACV in FY18 compared to pcp

FY18 group churn – a 2.8% reduction and lower in dollar 
terms than FY17

1 prior comparative period – Refer Appendix

2 Net Upsell – value of upsell minus downsell on subscriptions renewed during the period

$M FY17 FY18

Opening portfolio 36.4 47.0

New business 8.9 12.4

Net upsell 5.4 9.9

Churn (3.7) (3.5)

12 Month Churn (%) 10.3% 7.5%

Net incremental 10.6 18.8

FX impact - 0.4

Closing portfolio 47.0 66.2

Group Sales Team Contribution Ratio (STCR) – an increase 
from 90% in FY17, reflecting improved productivity from 
the investment in sales and marketing
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Subscriptions at year end, 13% growth on pcp. 
Global customer base diversified across a range of 
industry sectors 

Percentage of subscriptions globally on a multi-year 
basis – highlighting the value of Nearmap content

ACV value of active subscriptions globally incorporating Oblique 
and Panorama product features as part of their subscription at 
30 June 2018.

Already over 1/7th of total portfolio, aiding customer retention 
and renewal



1 LTV = Lifetime Value – Refer Appendix. Measured since 30 June 2017

2 US ACV translated at period end exchange rate – Refer Analyst Pack for period-on-period FX impact



Investments in direct sales 
and marketing generated 
114% return through Sales 
Team Contribution Ratio

Increased indirect investments 
reflecting technical sales and 
support, sales training and 
administration

Expansion into New Zealand 
with product launch

Oblique capture footprint in 
place – early commencement 
of FY19 captures

Footprint increased to areas 
of urban development and 
customer interest

Reduced expenditure on 
camera systems offset by 
increased software and 
product development:

• 3D

• New MapBrowser

• Oblique and Panorama

FY18 has seen investment in 
corporate infrastructure, 
including new head office 
rental premises, scaling of 
the executive team, and 
back end systems 
enhancements to provide 
scalable growth  



$64.2m Total cash receipts

$(75.0m) Total cash payments (net of interest)

$(10.8m) Net cash outflow
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$m FY17 FY18
Change 

on pcp

ACV 47.0 66.2 41%

Total revenue 3 40.7 53.6 32%

Cost of revenue 6.0 10.4 (73)%

Gross profit 2,3 34.7 43.2 25%

Gross margin (%) 85% 81% (5)%

Operating expenses 2 37.5 51.6 (38)%

EBIT (2.8) (8.4) >(100)%

D&A 8.8 13.3 (51)%

EBITDA 6.0 4.9 (17)%

(Loss) after tax (6.7) (11.0) (64)%

1 Excludes impact of realised and unrealised FX gains / losses

2 Gross profit and operating expenses restated in FY17 to reflect revised financial reporting 
and business model assumptions. Refer Appendix

3 Excludes interest and other income



• World leading 
technology and product

• Subscription business 
model opens up aerial 
imagery to new customers 
and use cases

Global aerial imagery 
market estimated at 
USD$7.4 billion (2018), 
growing to USD$10.1 
billion in 2020 1

1 Geobuiz ”Geospatial Industry Outlook & Readiness Index” 2018 edition, Geospatial Media & Communications
2 Nearmap company estimates

In the USD$339 billion global 
geospatial industry market1:

• 3D scanning software and services 
global market USD$3.8 billion 
(2018) 1

• GIS / Spatial Analytics content 
global market USD$18.4 billion 1

Nearmap’s unique business model has 
the potential to scale to multiple 
geographies around the world, 
particularly developed economies with 
an advanced level of adoption of 
geospatial technology, software and 
services



• Full first pass of oblique capture footprint complete in 
both Australia and the United States – 2nd pass of 
captures already underway

• 3D content derived from these captures processed 
using a high performance 3D pipeline

• Based on customer feedback, 3D content being made 
available in a number of formats

• Proven success with telco wireless planning, public 
safety, property management and construction and 
engineering

• Sales focus on target 3D growth industries including telco wireless 
planning, public safety, property management and construction 
and engineering

• Continued investment in 3D content standards to support greater 
range of customer applications

• Enabling 3D content in Nearmap MapBrowser technology platform

• Expanding location content offerings that allows for rapid 
transformation of 2D data into 3D reality.

• Initial pricing utilises an ‘area of interest’ unit based 
pricing model, typically a per square kilometre basis. 

• As 3D content is enabled in the Nearmap platform, 
other pricing models will be explored



The Group will tactically 
review our levels of 
investment and we expect 
FY19 to be cash flow 
break even

Australia

• Commercialise new 
product

• Deepen / broaden 
customer experience

United States

• Maintain enterprise 
sales success

• Build on capability in 
SME long tail

Establish New Zealand 
operations following domestic 
launch in August 2018

Explore potential for national 
and multinational partnerships 
to:

• Expand channels for content 
delivery

• Explore geographic 
expansion 

3D strategy as outlined on 
previous slide

Continued focus on 
innovation and R&D, 
including development of 
early stage machine 
learning capability

Continuing to enhance our 
capture, processing and 
delivery productivity





80% of Nearmap customers experience reductions 
in physical site visits, with a consequent impact on 
employee safety – key insights from a location can 
be obtained without presenting occupational health 
& safety risks

Reductions in physical site visits have a consequent 
impact on productivity and emissions from reduced 
travel and time on site

Nearmap’s content facilitates a range of use cases 
which benefit the broader community, including 
police search & rescue, emergency response, 
monitoring of historic houses and sites, and urban 
planning including smart cities

Employee Matching Share Plan – Employees can elect to 
contribute up to 10% of gross pay to purchase Nearmap shares, 
with the company providing a matching share for every three 
purchased, subject to time based vesting

Life Event Support – Up to 12 weeks paid parental leave for 
primary carers and 2 weeks paid parental leave for secondary 
carers.

LinkedIn Learning – Access to LinkedIn Learning modules

Other benefits – Include Employee Helpline, Phone Allowance, 
Flexible Working with the opportunity to work from home, flu 
vaccinations, well-being allowance, discounts with corporate 
health providers.



FY17 FY18

AU$m AU US Unallocated Group AU US Unallocated Group

Revenue 36.3 4.3 0.5 41.1 43.0 10.6 0.6 54.1

Cash cost to capture (2.3) (7.1) - (9.4) (3.0) (13.5) - (16.5)

Storage, admin & other (1.2) (1.5) - (2.7) (1.0) (3.0) - (4.0)

Total cost of sales (3.5) (8.6) - (12.1) (4.0) (16.4) - (20.4)

Gross profit – pre-capitalisation 32.8 (4.3) 0.5 29.0 39.0 (5.8) 0.6 33.7

Direct sales & marketing (5.8) (5.9) - (11.8) (7.5) (9.0) - (16.5)

Indirect sales & marketing (2.0) (2.3) - (4.3) (2.7) (4.0) - (6.7)

Total sales & marketing (7.8) (8.2) - (16.0) (10.2) (13.0) - (23.2)

Product & Technology expensed (1.4) (1.0) (3.3) (5.7) (1.7) (1.2) (5.3) (8.2)

Product & Technology development costs - - (5.6) (5.6) - - (7.2) (7.2)

Total Product & Technology (1.4) (1.0) (8.9) (11.3) (1.7) (1.2) (12.5) (15.3)

Corporate costs (3.5) (3.8) (3.0) (10.2) (5.2) (5.5) (2.9) (13.6)

Segment Contribution 20.1 (17.3) (11.4) (8.6) 21.8 (25.5) (14.8) (18.4)

Camera units (3.9) (1.8)

Corporate CAPEX (0.6) (0.8)

Total CAPEX (4.5) (2.6)

Cash receipts from unearned income 6.3 8.7

Capital raise net proceeds 20.0 -

Other items 5.0 1.5

Net increase / (decrease) in cash 16.1 (10.8)



AU$m FY17 FY18

Revenue 40.7 53.5

Other income 0.4 0.6

Total revenue 41.1 54.1

Employee benefits expense (22.7) (31.0)

Amortisation and depreciation (7.5) (13.3)

Net foreign exchange differences (0.5) (0.2)

Other operational expenses (11.9) (17.9)

Total expenses (42.6) (62.4)

Loss before tax (1.5) (8.2)

Income tax (expense) / benefit (3.8) (2.8)

Loss for the half year (5.3) (11.0)

Other comprehensive income

Items that may be reclassified to the profit and loss

Exchange differences on translation of foreign operations - (0.3)

Unrealised gain / (loss) on cash flow hedges - 0.3

Income tax associated with these items - (0.1)

Total comprehensive income for the half year (5.3) (11.1)

Earnings per share

Basic earnings per share for the half year (cents per share) (1.41) (2.84)

Diluted earnings per share for the half year (cents per share) (1.41) (2.84)

AU$m FY17 FY18

AU Contribution 21.1 22.9

US Contribution (13.0) (17.2)

Unallocated (5.9) (7.6)

Group Contribution 2.2 (1.9)

Statutory presentation for FY17 not adjusted for change in financial reporting in FY18 



AU$m FY17 FY18 Change on pcp

Total revenue 36.3 43.0 18%

Gross profit 34.2 40.3 18%

Gross margin (%) 94% 94% 0%

Sales & marketing – direct (5.8) (7.5) (28%)

– indirect (2.0) (2.7) (36%)

Total sales & marketing (7.8) (10.2) (30%)

Overheads (5.2) (7.2) (38%)

Segment Contribution 21.1 22.9 9%

Segment Contribution (%) 58% 53% (9%)

US$m FY17 FY18 Change on pcp

Total revenue 3.2 8.2 152%

Gross profit 0.4 2.2 477%

Gross margin (%) 12% 27% 125%

Sales & marketing – direct (4.5) (6.9) (55%)

– indirect (1.7) (3.1) (83%)

Total sales & marketing (6.2) (10.0) (63%)

Overheads (4.0) (5.5) (38%)

Segment Contribution (9.8) (13.3) (36%)

Segment Contribution (%) n/a n/a



AU$m 30 June 2017 30 June 2018

Assets

Current assets

Cash and cash equivalents 28.3 17.5

Trade receivables 7.1 10.1

Other current assets 1.5 3.9

Total current assets 36.9 31.5

Non-current assets

Plant and equipment 10.6 12.0

Intangible assets 24.8 36.3

Deferred tax assets 2.1 2.7

Total non-current assets 37.5 51.0

Total assets 74.4 82.5

AU$m 30 June 2017 30 June 2018

Liabilities

Current liabilities

Trade and other payables 1.6 1.5

Unearned income 25.2 33.9

Other current liabilities 4.8 8.2

Total current liabilities 31.6 43.6

Total non-current liabilities 5.7 9.9

Total liabilities 37.3 53.5

Net assets 37.2 29.0

Equity

Contributed equity 51.4 53.0

Reserves 11.7 13.0

Profits reserve 7.1 7.1

Accumulated losses (33.0) (44.1)

Total equity 37.2 29.0



AU$m FY17 FY18

Cash flows from operating activities

Receipts from customers 48.0 64.2

Payments to suppliers and employees (44.7) (67.0)

Interest, other receipts and tax 0.4 0.1

Net cash (outflow)/inflow from operating activities 3.7 (2.7)

Cash flows from investing activities

Purchase of plant and equipment (6.4) (4.1)

Payments for development costs (3.8) (5.7)

Proceeds from sale of plant and equipment 0.0 0.3

Net cash flows used in investing activities (10.1) (9.5)

Cash flows from financing activities

Proceeds from issue of shares (net of transaction costs) 20.0 0.0

Proceeds from exercise of share options 0.6 1.5

Proceeds from exercise of share option loans 2.1 0.0

Net cash inflows from financing activities 22.7 1.5

Net increase / (decrease in cash and cash equivalents 16.2 (10.7)

Effect of movement of exchange rates on cash held (0.1) (0.1)

Cash and cash equivalents at the beginning of the year 12.2 28.3

Cash and cash equivalents at the end of the year 28.3 17.5

AU$m FY17 FY18

Net profit / (loss) after tax (5.3) (11.0)

Income tax 3.8 2.8

Interest income (0.4) (0.4)

FX 0.5 0.2

EBIT (1.4) (8.4)

Depreciation & Amortisation 7.5 13.3

EBITDA 6.0 4.9
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